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Ll MEDIA USE
20

5 THE PERCEMNTAGE OF INMTERMNET USERS AGED 16+ WHO CONSUME EACH MEDIA TYPE EACH WEEK

MNOTE: [+ C4 7004 : J ' B y J AT B 1 Y 7 MOT COMPARABLE ¥ vV p GLOBAL OVERVIEW

ONLINE VIDED [ANY) 91.1%

SOCIAL MEDIA 88.1%

ONLINE VIDEO: SHORT [E.G. TIKTOKS) 86.9%

TV [ANY) B85.5%

PRESS (ANY) B81.2%

OMNLINE VIDED: LONG (E.G. VLOGS) 79.8%

71.2%
MUSIC STREAMING 75.6%

TV: LINEAR OR BROADCAST 73.5%

VIDEO GAMES [ANY) 72.0%

TV: STREAMING 69.9%

VIDEO GAMES: MOBILE 67.6%

PRESS: PHYSICAL 53.7%
RADIO: BROADCAST 53.1%
PODCASTS 52.5%

VIDEO GAMES: CONSOLE OR PC 49.4%

SOURCE: GW| (32 POTENTIAL MISMATCHES: W . : : WEEELY I JSUMIM ¥ s ATY Al vl Vi we
MLAT ' W WHERE It REPCORT THAT B T R, MOMNTHLY BEHA : K5 T REI A MTER] " CONSUMPTION
e IMILAR DA il ) ML s MOuay o ottt L are, . <{O>Meltwater
i : ¥ AMD SURVEY ' MOT COMPARABLE W £S IN ALIDII ! ' NOTES 0N DATA social




Z%CT SHARE OF TRAFFIC TO TOP 10,000 WEBSITES

5 TRAFFIC TO EACH WEBSITE AS A PERCENTAGE OF TOTAL, COMBINED VISITS TO THE WORLD'S 10,000 MOST VISITED WEB DOMAINS

3

GLOBAL OVERVIEW

19.56%

s
280%
B 154% INsTAGRAM.COM
_ 1.33% CHATGPT.COM
B 104% x.com

B 093% reopiT.com
B 090% wHatsape.com
B 036% einc.com

B 0.85% wikipeDIA.ORG

B 0.74% vaHoo.coup

B 0.72% vaHoo.com

B 0.68% vaNDEX.RU

B 0.66% TikToK.com

B 0.64% Amazon.com

MNOTES: v

(10s JRSE 100001MOSTVSTED WeS DOMAKS BETWEEN 1 ANE D3 ST oD Core are. . CO>Meltwat
: T MOST VISITED W AAIMS BETWEEL 2025 ADVISORY: SOME W RED It ANKING M b
SﬂCial eltwarter




MAIN REASONS FOR USING SOCIAL MEDIA

PRIMARY REASONS WHY SOCIAL MEDIA USERS AGED 16+ USE SOCIAL MEDIA PLATFORMS P - o

GLOBAL OVERVIEW

KEEPING IN TOUCH WITH FRIENDS AND FAMILY 50.2%

FILLING SPARE TIME 39.7%

READING NEWS STORIES 15.4%

FINDING CONTENT (E.G. ARTICLES, VIDEOS) 30.3%

SEEING WHAT'S BEING TALKED ABOUT 28.9%

FINDING PRODUCTS TO PURCHASE 27.3%

FINDING INSPIRATION FOR THINGS TO DO AND BUY 7.1%

WATCHING OR FOLLOWING SPORTS 23.5%

23.4%
8%
1%
2.5%
21.5%

20.4%

0.2%

SOURCE: GWI MNOTE: RES REPRESE! : RE OOF IMTERME 3 £ WHD REFOS iG E E \E T @ MESSENGER SER | ) i gree
COMPARABILITY: CHAL { A MCE AP ; [ Y NOTES O DATA .

social

<{OD> Meltwater




PROPORTION THAT USED EACH NETWORK AS A SOURCE OF NEWS IN THE LAST WEEK (2014-2025) - SELECTED COUNTRIES

45%
40% Facebook algorithm changes to
36% reduce news to 3% in feeds but
- now coming back?
30%
26%
25%
— ﬁ 206
20%
== —
16% f e — e —
15% 15%

(ol o [ RGICN - B

10% g% 10%
-
7%
5% 6% — 0%
g

2% — o e— 2%

2014 2015 2016 207 2018 2019 2020 20 2022 2023 2024 2025

o
W

=== Facebook === X (formerly Twitter) === Facebook Messenger === |nstagram Snapchat == WhatsApp == Youlube === TikTok == Bluesky

Qzb. Which, if any, of the following have you used for finding, reading, watching, sharing or discussing news in the last week? Base: Total sample in each country-year in UK, USA, Germany, France, Spain, ltaly, Denmark,
Finland, Australia, Japan (2014-25), Brazil & Ireland (2015-25) = 2000. Note: We did not ask about Blueskyin France, Italy, Finland, Denmark, Japan, and Canada (2024) and in France, Italy, Denmark, and Japan (2025).

Reuters Digital News Report 2025
E
®




PROPORTION THAT SAY SOCIAL MEDIA IS THEIR MAIN SOURCE
OF NEWS (2013-2025) - SELECTED COUNTRIES

40%
35%

¢ 34%
30%

20%
19%

20%

)
Bigger gap emerging

12%
10%

0%
. 2013 2015 2017 2019 2021 2023 2025

e USA - JK ww= Brazil e France === Denmark Japan

Reuters Digital News Report 2025




The Gauge™ TV viewing trends in the US.

Note: The Gauge and Media
Distributor Gauge (MDG) do not
reflect Nielsen's currency TV
ratings. Nielsen is working on

updates to The Gauge and MDG
to better reflect currency for the
Fall TV season, at which time
we will provide back data to
assist in the transition.

6.4%
12.7%
8.4%
5.0%
3.9%
3.0%
2.9%
2.2%
21%
1.3%

Other
Streaming

~» Youlube
NETFLIX

Dlengp
prime video
o

Roku
Channel

*
Ly Emmmm'

@ pazseiees’




ol SHARE OF Al WEB TRAFFIC REFERRALS "‘?W
20 B

5 PERCENTAGE OF Al-RELATED WER TRAFFIC REFERRED BY A SPECIFIC SELECTION OF TOP LLMS THAT ORIGINATED FROM EACH PLATFORM

GLOBAL OVERVIEW

CHATGPT 80.92%

8.12%

- 517% MICROSOFT COPILOT
. 2.70% DEEPSEEK

. 219% GOOGLE GEMINI

I 0.89% cLAUDE

0.01% OTHERS

ST T R EEAT L A D i L DRI A TR A T i e T D ALE P RLATRLE EEry we
SOURCE: STATCOUMNTER. NOTES: F RES REPRESENT THE WUMBER OF PAGE VIEW REFERRALS CRIGINATING FROM EACH SERVICE AS A PERCENTAGE OF TOTA E WIEW REFERRALS OF JATING FROM THE
@ ial {O>Meltwate




Share of Messages

36.0% Practical Guidance 28.8%

32.0% 1
Seeking Information 24.4%
28.0% -
Uil 1 23.9
24.0% -
iR Multimedia 7.3%
16.0%

,Self-Expression 5.3%
12.0% /

8.0% 1 Other / Unknown 5.2%

\Technical Help 5.1%

4.0%

0.0%

How People Use ChatGPT, 2025




PROPORTION THAT USED EACH Al CHATBOT FORNEWS INTHE
LAST WEEK - ALL MARKETS

Google Gemini -

{incL Al
overviews)

Meta Al
( ) (LLaMA)

Microsoft
Copilot

Quoc_z025. When using the internet for news, which of the following if any, have you used for
news in the last week? Base: Total sample across all markets = 97,055.

5%

10%

PROPORTION THAT SAY THEY WOULD BE INTERESTED IN
USING EACH TYPE OF PERSONALISATION - ALL MARKETS

- Personalised format . Personalised selection . Other
Summarised versions ofnews
articles that are quicker to 27
read

News articles translated from
another language into your
native language

Story recommendations or
news alerts based on your
interests

Acustomised news homepage
that shows articles based on
your interests

An Al chatbot that answers P s =
questions about the news | Morewith under-35s |
News articles where the
language can be modified for
different reading levels

MNews articles that are
converted from text into audio
(or from audio to text)

Mews articles that are
converted from text into video
(or video into text)

o

F

25% 50%

Al_personalisation. The news industry is considenng using Al to better adapt news content to
people’s individual needs. Which of the following options, if any, would you be interested in using?
Base: Total sample across all markets = 97,055

Reuters Digital News Report 2025




Most Effective Content Formats in 2026

Creator Licensing
(Whitelisting/Spark Ads)

_
mw

UGC Ads

Short-Form Video

o

%

a*
=]

Long-Form Video 3%

Influencer

MarketingHub




Leading Influencer Marketing Focus Areas for 2026
Grand Tora: | T

Al Creator Matching 26.89%
Social Commerce 19.33%
Al Content Generation 12.04%
Creator Licensing/ :
s Liosrsino!
mh-r-
Long-Term
Srestorpen T RN
I.MShopphu
New Platform Growth
or Shifts
Improved Measurement 4.76%
& Attribution
UGC for Performance Ads| =, - Influencer

MarketingHub




OcHoBHble TeHAEHUUN MepyanoTpebnenus

Aypuo - B BUAE
NOAKACTOB

BMECTO PaJMOMNOTOKA -
HaBop MCKPETHBIX

My NbTUMEMAHBIX
(hpar MeHToB ayiuo

&

CouuanbHoe u
MUKPOBHEO

(hparMeHTMpoBaKHoe
noTpebnexue BUaeo
Uepe3 NEHTbI, CTPUMbI B
NPUNOKEHNAX

Usberanue
HOBOCTEH

dyAWUTOpKA OEMOHCTPUPYET
YCTanocTb 0T
NEPEHACHILEHHOIO NOTOKa
KOHTEHTA




FREQUENCY OF MEDIA USE

THE AVERAGE NUMBER OF DAYS PER WEEK THAT INTERMNET USERS AGED 16+ COMSUME EACH MEDIA TYPE

OCT
2

SOCIAL MEDIA

ONLIME VIDEO: SHORT (E.G. TIKTOKS)

OMNLIMNE VIDEQ: LONG (E.G. VLOGS)

MUSIC STREAMING

TV: LINEAR OR BROADCAST

TV: STREAMING 2.67

VIDEO GAMES: MOBILE 2.64

RADIO: BROADCAST 1.82
PRESS: PHYSICAL 1.73
VIDEO GAMES: CONSOLE OR PC 1.66

PODCASTS 1.62

3.28
3.02

3.01

2.89

o SOURCE: GV (2 7075), POTENTIAL MISMATCHES: THE VALLES SH RE ARE BASED ON THE TIME THAT PEQPLE SAY THEY SPEND CONSUMING EACH MEDIA TYPE. AMD MAY
DATA POINTS SHOWM ELSEWHERE 1M THIS REPORT THAT REFLECT OTHER BEHAVIOURS 5 c

<

GLOBAL DVERVIEW

4.21
4.15

dre. | <O>Meltwater




2%(232 TYPES OF ONLINE VIDEO CONTENT WATCHED

PERCEMNTAGE OF INTERMNET USERS AGED 16+ WHO WATCH EACH KIND OF VIDEO CONTENT VIA THE INTERNET EACH WEEK

MUSIC VIDEO

COMEDY, MEME, OR VIRAL VIDEC

VIDEO LIVESTREAM

SPORTS CLIP OR HIGHLIGHTS VIDEO

PRODUCT REVIEW VIDEO

TUTORIAL OR HOW-TO VIDEO

EDUCATIONAL VIDEOQ

SPORTS MATCH OR COMMENTARY

INFLUENCER VIDEOS AND VLOGS 23.2%

GAMING VIDEO 22 8%

e SOURCE: G\W1 [0 COMPARABILITY:

26.8%

26.4%

26.0%

25.2%

24.9%

24.8%

35.0%

S
-
Laf.}'

F v &4

GLOBAL OWERVIEW

50.5%

we
gggi o <O> Meltwater




o WEEKLY TIME: SHORT ONLINE VIDEOS "“'W
2025 A

WEEKLY TIME (IN HOURS AND MINUTES) THAT INTERMET USERS SPEND WATCHING SHORT ONLINE VIDEOS (E.G. REELS, TIKTOKS)

GLOBAL OVERVIEW

10:06

08:53
07:51
07:13
06:20 06:11
0523 0515
0424 0419
I 0SS0
FEMALE MALE MALE FEMALE MALE

FEMALE FEMALE MALE FEMALE MALE FEMALE

MALE
AGE AGE AGE AGE AGE : AGE
16 - 24 25 - 34 35 - 44 45 - 54 55-64 : 65+

« GWI G2 2025 s DOES MMCLUDE STREAMIMG TV (E.G. METFLX, DASHEYs]. ("] DATA FOR AL JCES AGED A5+ ARE MOT YET AVAILABLE 18 ALl CX MNIRIES, S FMDIMNGS FOR Al EMCES we
@ Mu“‘ MAY NOT BE "NQTE‘S‘NOT WITH THOSE FOR OTHER AGE GROUPS. COMPARABILITY: CHANGES IN AUDIENCE COMPOSITION AND SURVEY METHODOLDGY, SEE NOTES O DATA g:';giﬂl (O)MEItWGter




Which types of generative Al tools are you using when creating social
media content, if any? Select all that apply.

Visual Al tools
(image/video/design 53%
generators like DALL-E, -
MidJourney, etc.)

Al chatbots
(e.g. ChatGPT,

Google Bard)

52%

Al assistants
(e.g. Microsoft Co-Pilot,

Google Duet)

Audio Al tools
(voice/music generators
like Speechify, Murf,
Soundraw, etc.)

50%

Text generation tools
(copy generators like

Jasper, Copy.ai,
Compose Al, etc.)

| don't use generative
Al tools to create
social media content

B !
= M
b4 R

What types of social media content do you use generative Al to make?
Select all that apply.

Short-form videos 56%
Images 53%
Text posts 45%
Long-form videos 42%
Captions 37%
Infographics 36%
Podcasts/interviews

24%

Polls 15%

masters in marketing

b e

2025 Global Social Media Trends

29




China | Demaon hunters and Tacist cats

Al micro-dramas are shaking up
Chinese entertainment

Regulators threaten to spoil the fun

N

A AR e

THWEE sn't yours, youllinever

1ave

Munnuapabl Ha Kolwaybux U3MeHax: Helpocnon - HoBas
HedTb unu MU-nomoika?

MpeacTaebTe: Bbl NACTAETE NEHTY, 2 TaM KowwKa e Guryam cGeraet us goma
¢ OblKOM B Kaﬁ'DHDHETE. CJ‘I'EADM npogonxeHue; 3Ta Xe KOWK4, 3aKkpbeliBaeT
AYXOBKY, B KOTDDOF'I MHUDHO CNAT ee HDHEMHbIﬁ KOTEHOK. 3TO He
CHOppeaniamM, a HOBLIA HHTEpHET-d}DpMET - HEITIDGCIIDH, H NoKa Mbl
nnxemca 1 CMeeMCAa, KTo-TO B HH;[HI-‘I YHe Kynun TPETHFI A0OM H3 3THUX
abcypaHbix BUAO.




naeHan

Kateropuu Q [0 &~ .

ELTET ]

3nu3opn 3 - Passopf, coenaswLniA
eé koponesoW MonHbl punbm

Croxet 3nu3ona 3

CHpTaA NAHHOCTE FaCHpGITHE NerMOCTI Kurai

Bee noapacT MecTs Croponamumen sHpd 6,

|

YR

TikTok Quietly Launches A Micro
Drama App Called PineDrama

is testing a new frontier of short-form storytelling. The company has quietly
rolled out PineDram dalone app de ed entirely to microdramas, bite-

sized fictional series told through one-minute vertical episodes.
n i0S and Android. It's free

Launched inthe nd Brazil, PineDramaiis

to use and currently ad-free, although monetization is alme ainly coming

later.

Full-screen Save and resume
cinematic viewing anytime

-




40%

average

often or sometimes
avoid the news
these days.

TOP REASONS FOR NEWS AVOIDANCE
- ALL MARKETS

39%

say news has negative effect on mood

®

010 31%

say they are worn out by the amount of news

30%

say there is too much coverage of conflict/war

29%

say there is too much coverage of politics

& &)

Reuters Digital News Report 2025




Mennametpuyeckue
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Gender Distribution
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Menuamerpus

NpaKTMUecKas NeqTenbHoCTb No
PErynspHoMy UCCNef0BaHuI0 ayLuTOpuK
CMU: ee 06bEKTUBHBIX XapaKTePUCTUK
(pa3mep, cocTas), NOBELEHUA B YaCTU
meguanorpebnequs

W. Domuuesa, MHmycTpua peittuHros. BeegeHue B MeguaMeTpuio




UCTOUHUKN MefaMeTPUYECKUX faHHbIX

Big Data U3yuenue naHenu Pesynbrarbl 0npocos
NIaHHbIE C TEXHUYECKUX OTCNEXWBAETCS NOBELEHUE NUYHbIE, TeNnethOHHbIE, OHNaNH-
YCTPOMCTB ¥ NnatchopM KOHTPOMbHOM TPYNMbl 0NpOChl PECTIOHMEHTOB

= TB-npuctasku (ZALA) " ANNMETPbI = CATI (tenechoHHbIH)

= ycrpoicta Smart TV " PUNOXEHNS Ha CMapPTHIOH = (API (c nnaHwetom)

" CYETUMKK NNaTdopM " nnarvHbl gng payaepa = CAWI, CASI (yepe3 uHTepHer)




BE,IJ,YIIJ,ME KOMNaHUU-MeauausMepuTenu

<> Nielsen

Nielsen Media Research

Komnauua-nuonep (CLIA),

|]EI3|]EI|50TEIBLIJEI‘FI KITHOYEBDIE
METOOMKKN U YCTIJUHCTBEI: Ha

pbiHKe ¢ 1940-x rr.

ICANTAR

Kantar Group

TPaHCHaLMOHaNbHas
Kopniopauus (bputanus),
KoTopast MPUCYTCTBYET Ha
90+ pbiHKax

’Ipsos

Ipsos Group

Kopriopauus (Ppanums),
CrieLManuaupyoLLanca Ha
MaPKETHHTOBbIX
1CCnes0BaHUsX




Mepuackon

«/MEP POCCUICKOTD PbIHKA MeaManceCnenoBaHui,
MOHWTOPKMHIa pexknambl U CMW», usyuaer

aynutopuio TB, uHTepHeTa, paauo, npecchl

® @

= Big TV Rating

= TVindex

= TVIndex Plus

= [VIndex lopopa

= Radio Index

= (Cross Web

= National
Readership Survey




JBONIOLLMUS MBHM&M3MEDEHMITI
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AKUEHT Ha KaHanax AKUEHT Ha aypuUTOpUK
NOKYNKa PEeKrnamMbl Ha ONPEAENeHHbIX MNOKYMKa nonb30BaTeneu C
nnowapkax (CMU), roe ecTb HyxHas ONpefieneHHbIMA XapaKTepucTUKamu

ayautopua be3 [NPUBA3KK K NI1ollaiKaM




Jsonionus Meguan3Mepennum

FRIDAY | SATURDAY
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I you didn't hear a radio today, [ If you didn’t hear a radio today,
please mark || here.

please mark X hono.

«AynMmMeTp» - yCTPOUCTBO ANA 3anmcu BT
Tene- 1 paguonporpamMm Ha 16-MM NneHKy




TeHeHL UM PbIHKA MefHan3MepeHui

Sergry s | Mgt Tt Lavger © imale

- .
Guardian i
October § 2007 | Last updated less than one mimste ago

s Dang Foacscn Dewvomaest Pon §
spon Techratogs  Tal

Cross-media Attention
measurement measurement
EbMHCMpyeTCFI B38MMOﬂBﬁCTEMB MBT[]MHM BHUMAHKA 0N OLEHKW

C notpefuTeneM Ha BCex
nnatchopMax («aKpaHax»)

T0ro, Kak KOHKYPEHTHO YENOBEK
BSEIMMUJJ,BﬁCTBUBEIJ'I C KOHTEHTOM

Synthetic
audiences

06yuenHble W/-nepconaxu,
UMUTUPYHOLLME NOBELEHME
peanbHbIX NOaeH




TenpeHuun Mepuauamepenny: cross-media measurement

= ((Nistsen OME Piarring & Ads + ) <7 Nielsen Q@O E e
® [ esiiteg Jeatiiast :: i".n;'l :
e Q1 °23 New Product Cross Media Campaign
[T N . [T Wairsery i s Dt | 3 duid BOON B 0% Ocd BEIE rustena [ B : a
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EEEEE T gart Parfoemianc e O Paoga % Digrwn E¥iwary Fal
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25-.'\5\ 45% B1% 63%
L+)
30% ;
Tota -

Cawngmbgs

«**> Nielsen ONE

= cucreMa Nielsen 1D - yHuKanbHble
WOEHTU(MKATOPbI CBA3bIBAKT
pasHble YCTPOUCTBa C
KOHKPETHbIM MoMb30BaTenem

= [10 ong BbICYUMTBIBAHMS
nenynnuLMPOBaHHON ayaUTOpUM




TenpeHuun Megnausmepennu: attention measurement

" [PUNOXEHUE MCTIONb3YET KaMepy
cMapTtioHa AN OTCNeXUBaH!S
NBWXeHMiA mas3 (eye tracking)

*  KpynHeuwasa naxens: 1 Tbic. YenoBeK
B CWA u 11bIC. B Benukobpuranuu




TenpeHuun meguansmepenui: attention measurement

100
99.991

f:]- i |':] |';'|

: ANGER 0.00

EXPRESSIVENESS 100.00

smart eye

TEXHOMOT U Pacno3HaBaHus
3IMOLLMM W NOBEJEHUS HA OCHOBE
aHanusa nuy, (Affectiva)

[0 on9 cuHXpoHU3aLmMmu faHHblx ¢ a0+
CEHCOPOB (aKTUBHOCTb MO3ra, TPEKUHT
rmas3, natunky Ha tene) (iMations)




smart eye

Facial Expressions

/

Eye Tracking

Surveys

T

ECG
Electrocardiography

17 Mnu BMAEO C NULLaMK

5,3 MIIPA soipaxenni nuy

Galvanic Skin Response

GSR

e ¥

Electroencephalography
EEG

APl

/

EMG
Electromyography

90 crpan




Tenpenuuu Mepuausmepenuit: synthetic audiences

JI Electric Twin

ks % Groceries and Consumer Health

What matters most when choosing a supermarket?

Eary Insight
Price outweighs all other factors - UK shoppers are most motivated
by value, with convenience and quality coming second.

CUHTETHUECKAR ayIUTOpUS - OKyC-rpynna Ha
ocHoBe WU, 0byueHHas Ha peanbHbIX LaHHbIX

ICANTAR

Research Data Modelled Data
(n=50) (Synthetic)
1 1557
oo ®
° .5 &®
E 3 -
L J
1] .,.
6 ° o’
1 51
5 3 1155 1155

10CTYN K 6a3e C 7 MIH «UMtHPOBLIX ABOHUKOB
INSI OLEHKV KOHTEHTa M NPe[ICKa3aHus NoBefeHNs




AnroputM pabotbl 3A0 «Meguansmeputenb»

Onpocoi ayguropuu (CAPI, CATI) [unnmeTpua (LaHHble C YCTPOUCTB NaHENMCToB)




AnroputM ccnepaoBaHus TeNeBU3UOHHBIX
npesnoutenui ot A0 «Mepguausmeputenn»

pree (4T J [
AL Iy CI R () S

& & o
[eHepanbHas YcranoBoyHoe GopMupoBanue MoHuTopuHr
COBOKYNHOCTb UccnepoBaHue BblﬁanH TeNeKaHanoe
Hacenexue benapycu aHKeTHbIW onpoc or6op 650 foMox03aKCTB KpYrnocyTouHas 3anuch
B Bo3pacTe 4+ metogom CAPI, CATI ON9 NaHeny, yCTaHoBKa 3thupa Ans NocneaywLero

6500 poMOX03AUCTB NUNAMETPOB aHanu3a




Audio Matching System

AyauTOpHBbIE basa aygwo-
AaHHbIE obpasuoe

Coenapator! ayawo-
ayano-MeTka ob6pazey

e
oo, 3 \"_{o&H_ e

J

PeopleMeter
™

OaHHebie 06
ayauTopuM 3 MpHbIX
COOBLITHHA M

TenexkaHanoe

KANTAR Anekcangp Emenbsitos, 2020




AMDDHTM HUCCNEenoBanud paguonpean OYTEHNH

Bil
a1

[eHepanbHas
COBOKYMHOCTb

HacenexHue

06nacTHbIX LLEHTPOB
B Bo3pacre 13-64

TenedhoHHbIk
003BOH
CnyyYaiHbIk oT6op

METO[L0B 403BOHA
3750 pecnoHpeHToB

ot 3A0 «Mepuansmepurenp»

B
@

Uutepebio Day-
After-Recall

YTOYHEHWE, KaKoe pafino
“nepefayy pecnoHaeHt
Cnywan AHEM PaHee




AnropuTM H3MepeHus UHTEpHeT-ayauTopku ot «Meguackona»

PETMCTPALIMA KOHTAKTOB _, ONPERENEHWE | BOCCTAHOBNEHWE AKTUBHOCTH

C CAMTAMM W ANNAMUW B MOBAWNE MEOWANPOOYKTOB B MOBWNBEHOM BEBE

PEFMCTPALIMA KOHTAKTOB __,  ONPEAENEHWE
C CAMTAMW HA IECKTONE MEOWANPOOYKTOB

HENONL3IOBATENW MHTEPHETA

BANWMOALMWA B3BELWWWBAHWE — EXEAHEBHbLIW
NECKTON MAHENb DLIOXEHH
CHUHTETHUYECKARA NEPEHOC

MONYAALMA AKTUBHOCTH
KOPPEKTUPOBKA B NONYNALUMNKO
CMELLEHMI
BANMAALIWA
MOBWNLHAS MAHENb A {Fﬁsogoﬁatglﬂ —  B3BELUMBAHWME —
ADJUSTMENT)

YCTAHOBOYHOE MCCNEAOBAHWE NOCTABKA




AnroputM H3MepeHus UHTepHeT-ayauTopku oT «Meauackona»

POCCUUCKWNIM PA3PABEOTYMUK
/A\\
CIFRASOFT U3MEPUTENBHOIO NPUNOXEHUSA

N\ / FONOBHOW O®WUC B UXXEBCKE
\\/ 75% NPUHAONEXWNT MEDIASCOPE

UM3MEPWUTENTBHOE NPUNOXEHWE, KOTOPOE NO3BOJAET
COBPATb AAHHbIE OB UHTEPHET-NOTPEBNTEHWUIA
MOBWNBHOIO NOJIb3OBATEA

T =o J \\

CNbIWWT BCE, YTO CHAPY XMW

BMAOWT BCE, 4YTO BHYTPU

Ml m QO ]
i w <« D




basoBble MeguamMeTpuueckue nokasarenu: 1B

144

1.21

119
113

1.20

OHT
0.79
— B

PeanbHasa ayautopus
X100%

[eHe palibHaf COBOKYMHOCTb

DEUTUHT

Benapyco
HTB-
benapycb
Benapycb
1

PoccuKa-

10n91 reHepanbHoM COBOKYNHOCTM, CMOTPEBILas
NaHHYI0 NPOrpaMMy/KaHan B AaHHbIA MOMEHT
BPEMEHU UMK OT Hauana W 10 KoHLa

-0.02 o -0.05
-0.31




ba3osblie MefamMeTpuyeckue nokasarenu: B

Aynutopua nporpamMbl
X100%

O6wan teneaymuropus (HUT)

nons

HTB-
Benapycb

0
s,
o
(]
@
o

Benapychb 1

=
D
o}
o
o

[10n4 TeNecMoTpeHud, KOTOPYo Nonyyun
HaHan/npurpaMM'a CPenu Tex, K10 B
,IJ,EIHHI::II':[ MOMEHT CMOTPHT Tenesu3op




0XBar

basoBble MeguamMeTpuueckue nokasarenu: 1B

Kon-Bo YHUKanbHbIX 3pUTENey

X100%

[eHe palibHad COBOKYMHOCTb

Koni4yecTso UNu 0on4d I'IHJD,EH n3 I'EHE[JEII'II:)HDﬁ

COBOKYMHOCTH, KOTOPbIE CMOTPENY NporpamMMy/Kaxan

MUHUManbHOE BPeMa (X0Td Bbl MUHYTY)

225

2112

1.38

20.93

1226

PoccuKna-
Benapycob

-0.97

21.38

19.26

HTB-
Benapychb

-2.12

19.92

Benapycek
1

115

18.77

13.77

MIAP

-0.99

1278




basoBbie NapaMeTpbl U NOKa3aTenu Be6-aHaNnUTHKK

—

@ @ @
Tpadmu AynHTﬂpHFI HDBEAEHHE[BOBHEHEHHOCTI:
CTpaHa ®  YHWKanbHbIe NMOCETUTENU = N0NA 0TKa30B
THN TpathuKa = feMorpathus (non, Bopacr) = POCMOTPbI CTPaHHL
TUN YCTPOKCTBA = ceccuu (cearchl) =  BpeMs B3aMMOLEUCTBUA
bpay3ep " CTpaHWL, 38 Ceccui

®  KOHBEPCHH




O

OceegoMneHHOCTb
(awarness)

= XBaT/npoCMOTpbI
" MOLMACUMKA U UX
IMHAMMUKa

MeTpuku couuanbHbiX Megua

|

BoBneyexHocTb
(engagement)

l'IEIﬁI-{H, PENOCTLIl, KOMMEHTapUM
COXPaHEeHHA

YNOMWUHaHWA

NEpPEXodbl N0 CCblNKaM
NPOCMOTPbLI BUOED
BUPaAnbHOCTb

Koneepcus
(conversion)

= |lenesoe geicTeue (KNuK,
MOKYMKa, NOLNMCKa)




MenuaMeTpuqecuue NOKa3aresu B COLUalNbHbIX MEH1a

— , KoadhdhuumeHT BoBNneYeHHOCTH
ER - Nauku pEI'IOCTbI HOMMEHTEI[]MM x‘mg% (Engagement Rate, ER)

nognmcuuku WU npocmotpesumne

L1049 Nnornb3oBateneu Hopma ER B 3aBMCMMOCTI OT YUCNA NOANMNCHNKOB
(nop.nMcumMKoB), KOTopble aKTMBHO Q—EGEL'EEHEE

B38MMU,D,BﬁETBy'IUT C KOHTEHTOM

S5K-10K CBbilWe 10K

cBbilwe 100K OT MUANKMOHA




MGJJ,HEMET[JH‘IBCKHB NOKa3atenu B CoOLuUalbHbIX MElUaA

penocTbl

VR = X 100%

npOCMOTpbl

Koadhdpuuuent ycunenus
(Amplification Rate, AR)

10719 NoANMCYMKOB, KOTOPbIE
LENATCH KOHTEHTOM

Koathdmwmuent BupanbHocTH
(Virality Rate, VR)

nong nonb30BaTeney, KOTOPbIE NMPOCMOTPENK
KOHTEHT U PEWWUNK UM NMoOenuTbCA

PEnocTbl

AR = X 100%

NOAMUCUUKH




Peutunru CMU u
MHTEPHET-PEeCypCoB

v




PedTuHr

UWCTIOBOW UMY MOPSKOBbIA
NOKa3arTenb, KOTOPbIIA OTPAXKaeT
OLiEHKY pasniuHblX 06beKToB, a

TaKXKe MX PaHXMPOBaHME Mo
KaKUM-NU60 KpuTepusm

Cnoeapb Unisender

Manarta npegcrauTtensi

CoseT Pecnybamen

MY

FAHHCTERCTEG CIOPTA TP

MHC

MHHCTERCTEG HHOCTRAHHBE fen
IHHNCTEPCTEG ASCHOT D X0 MITCTEA
KOomMuMTET [0y QapCTEEHRON0 KOMTPOAR
Focy A AR CTBEHHBIN MO PAHHMHBI KOMITET
MuyHoGA IO oAKGM

FHHCTEPCTEO BHYTPEHHIX fea
MuHHCTERCTEO §riHaHC 06

BepxosMoi Cya M cyas

Fevepansmas npokypaTypa
WIMHRCTEPCTEO SHEPTETHRN
MIHHCTEPCTES DO ok

IIMHICTEPCTEO 3K OHOM HEN

Coser Munnctpos

CAegTEEHHBIN KOMITET
FOCyAAPCTBEHHBIN Tak OREMHBIT KOMI TeT
MHHRCTERCTES NPHPOAMEL PeCypoos
IHHCTEPCTES TRAHCMOPTA 1 EOMAMY HHEALT
Hay1oHANLHBI CTATICTIMECKIIT KOMITET
MUHHCTEPCTES CEABCKOTD XOICTEA
MuHNCTERCTEO TOproBEAN

Mummn CTEPLTRO APEXHTEETYPLI N CTPOMTEALCTEA
MUHHCTERCTEO KYA BTy

PersioHanbHbie oDANCTOAKDM b
MIHHCTEPCTEO TPV M COLFAITH
MyuHNCTEPCTBO CBA 381 1 BHo P aTH 3L
IHropucnoarom
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KonuyecreeHHble

OCHOBaHbl Ha U3MEPUMBIX
NoKa3arenax

KayecrBeHHble

0CHOBaHbI Ha
CYGbeKTUBHOM OLIEHKE

Bupbl peutunros

D,

MaccoBble

PE3YNbTat aHanuaa
[1laHHbIX, OMpoCa

JKCnepTHbIe

PaHXUpoBaHUE NPoOBOAUT
3KCNepTHan NaHenb

9'\\

[poexToB

panxupyrorca CMK,
nepenayu, nyenuKaLmuu

llepcoxanuu

OLLEHMBAIOTCS XKYPHANUCTBI,
PR-cneunanuctbl




Yro Mbl MOXKEM OLLEHHBATD B pei’imurax MaccMepua?

B kakoii mepe Bbl 10Bepsiere cieayomum rejaekananam?
(8 %6 om uucia mex, Kmo Xoma bt paz cMompea OaHHbIe MEAEKAHA1bI)

PTP-Benapych I ﬁln ‘B
OHT I 81,8 -3
Benapycs 1 I 80,8 ‘4
HTB-Benapycb . 80,2 -2
Benapycek 2 I El m
CcTB I 76,4 ‘
Mup I zzlz -m

MectHoe (oBnacTHoe, ropogckoe)
TeneeynoeHve

» [llonyngapHoctb

" MOCelaeMoCTb
= [0BEpue
" |[UTUPYEMOCTb

» Kayecrso pabotb

= cobntofieHue cTaHnapTos
"  KPEeaTUBHOCTb
" YCNnewHocCrb 6usHeca




Peutunru 6enopycckux CMU

: F4, IHCTBITYT PR 1 Digital
A\ Mediameter ?}X’g CALBISAOTI B roccexkTope

https://mediameter.by/ https://socio.bas-net.by/ https://t.me/digitalgovhy
EXXEMECAUHBIA Cpe3 DEUTUHT nonynapHbix CMY, DEUTUHT NONYNAPHOCTY
TENECMOTPEHUS U uccnefjoBaHue (hakTopos CauTOB PEruoHanbHbIX

pajuocnywaHus [L0BEPUS UCTOUHMKAM benopycckux CMU

MH(DopMaL K




KAKOMY BUY CMU Bbl 1IOBEPAETE BOJIbLLUE
BCEI0?

Teneenpexue 29'0
N 34,2

WHTepHeT-pecypcel 30,8

(caiTel, NnopTans 1 ap.) _ 1 9,8
15,7

: TEEJ} HuKaKuM He foBepsio T 7’9
JoF
&{Xrg I H CTbITYT CoumansHsie ceT _ :Iljll

CAL',blHAO“l ﬂpecca 4,0
(raseTsi, WypHans! 1 ap.) - 5 6
MecceHamepsi -Béé 1

3aTpyAHAKCh OTBETHTDL . 2.6
]

4,3
Opyroe ?
.2,2 2021 rop
1.1
Pagvo g’ 2 2022 rop
H15 []
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AWHAMUKA CPEAHEIO BPEMEHU NMPOCMOTPA CPEAU

3PUTEJIEW, AvAudView, MUH.

Deepans

m MapT
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PEWTUHI CAUTOB CMW EPECTCKOM OBJIACTHU

WuTepHeT-pecypckl CMW BpecTckoi obnacTi B peiTUHre pacnpeaenvnucs cnenyiowmm
obpasom:

@ @ N O oA @ N -

Haw kpai (BapaHoBuqu) - [2]
DOparivsiHcki BecHik (Qporvyunn) - [33]
Nywineukia Hasiko! (Nysuxed) - [41]
Bpectckwia BecTHUK (BpecT) - [49]
Mincki eecHik (MuHck) - [54]

Hagiubl MNanecch (Ctonusx) - [58]
HagiHbl KamaHeuubiHb (KameHey) - [63)
KobpeiHcki pecHik (KobGpuH) - [65]
Mank (Bepeaa) - [66]

<] @digitalgovby

10.
1.
12.
13.
14.
15.
16.
17.

3apn (bpecT) - [72]

Axos.BY (Meaxoso) - [73]

lBauaeiuki secHik (MBauesmnun) - [77]
Naxaeiuki BecHik (NAxosn4K) - [84]
laHuaeiuki Tein3exs (FaHuesnqn) - [88)
lNonac 4acy (Manopura) - [89]
PaéHHeiA ByaHi (Mpyxaxs) - [97]
abiHka akTyansHa (Mabuxka) - [118]

MAPT 2026

22 Konw4ecTBo M3naHui

17 -

4l Cymma BuanToB

4 019 934 120

@ CyMmma NpocMOTPOB CTpaHML

5481 981 +iosx

€ Nupoeps
Haw kpai (BapaHoBu4m)
2 912 828 BU3UTOB

Ctp. 5ma 22
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Peutunru benopycckou Mepuacdepbl

https://ratingbynet.by/

pentuHr web-cryaum, SEQ-
Komnanuu, SMM-areHrcTs,
web-uHTerpatopos

https://association.by/raitings

PEUTUHT 3th(eKTUBHOCTH
Benopycckux OpexoB,
MapKeTonoroB

g% Zorki

TOP

BRAND

https://zorki.pro/

PEUTHHI BenopyccKux
6norepoB 1 nnatchopMa Ans
NOMCKa MHANKEHCEPOB

https://topbrand.media/

peuTuHr Benopycckux BpeHos,
B TOM UMCNE MEOUUHBIN,
0TOOpaHHbIX rON0COBaHNEM




o e v

Pefimimr Benopycckmx SMM-arewtcre - 310 npoext pecypca «PefiTuur balketas, B pesynesTate KOTOPOTO ONPELENAKITCA KPYNHERLME MrPOKKM BEnopyCoKonD PeiMKa NPOLEMMEHHA B COUMANEHBI CETAX NO
PALY KMOMEBEIX NAPAMETDOR,

PeiTuur bailHeTa

l[eHepantHeM napTHepoM npoekta 8 2025 rogy ewcTynkna KoMnanks HostEly by — oBnauHbif XOCTHHT-NPOBAANED M PETHCTRATOP LOMEHHBEX HMEH,

B Tenaep Mecto o KomnaHua Foa oCHOBaHMA o 4 CaidT xomMnaHu

1 ¥ Ziex 2007 100 Bann(os) ~ https://ziex.by/
2 &  ADVAGA 2016 97,33 bann(os) ~ https://advaga group/
3 = BIF 2013 95,94 Gann(os) hittps://bif. b/
@
4 Kpearushoe arentcreo 2015 71.04 Gann(os) * https:/muraviev.by/
Mypagbésa
5 GAUDI 2023 63,71 Gann(os) https://gaudi.agency/
5 CROPAS 2008 63,40 bann(os) hespi/cropas.by/
6 «  Advance Media 2013 33,83 Gann(os) - https://adv-media.by/

6 ® 9P CGyams 2016 3 Bann(gs) - https://bydesign.by/
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m

Vitali Khramtsou
Naxa Mukprokosa mea B ...
TapaceHko EEreHua

Emremun Xanwnosa @

ExatepuHa Casuyk

HATANBA|PELENTE | EAA ...

AnToH PUMcrHi

MALLIA CAC | CO3OATEND M...

Swvetik Karolyuk

Viktoryia Khramtsova

Peutunr 6norepos Zorki

942.2k

8937k

529.4k

fllQS.I.lk
.1191.\64:.
471.9k
dd35k

437.2k

424 .8k

3950k

420k

184.3k

208.6k

2458k

267.3k

137.8k

239.4k

234.4k

177.6k

3377k

48.0k

55.0K

60.0k

70.0K

16.0k

50.0k

45,0k

30.0k

3200 BYN

2200 BYN

2250 BYN

2200 BYMN

1500 BYN

1650 BYN

550 BYN

550 BYN

1850 BYN




Japy6exHbie peHTUHI I OLLeHKA NONYNSPHOCTH MacCMERHa

basa «Mepguackona»
https://mediascope.net/data/

MeMaMeTpUYecKue
noKasatenu poccuuckux CMU

basza «Meguanoruu»
https://www.mlg.ru/ratings/

Tonoeble CMU B uHTEpHET-
npocTpaHcTBe, Bnorepbl

&

Peittuuru SimilarWeh

https://www.similarweb.com/top-websites/

Camble NnaocellaemMble CaTbl
Mo CTpaHaM W TeMaTMKam

ba3a Brand Analytics
https://brandanalytics.ru/

PEUTUHr aBTOPOB ¥ NyBnuKaLmK
B COLMaNbHbIX MEaMa




A
EMGEBIE Uro mbl genaem  TexHonorww  [aHeie  Kapeepa

Mnaewan —  [lawwse no aymuropas CHA

PentuHrm

TeneeugeHue WHTepHeT Papwo Npecca

Permon:

Poccwa O+
Hepens:

30/03/2026 - 05/04,/2026
Llenesan aynuTopma:

nacenenve 18-54
Oruert:

MporpaMMei-NUOeps MO XaHpaw
Kanp:

PDMGFJHC'IHUBCKMB nepeqaud

COOPMMPOBATE OTUET

YuacTHMKaM Mccnegoeadmi O KoMNaHMM | D 6%

KOHTaKTEI

8 Hapesna Kotops

P]IKEHOJIMTE'I‘N; CEETOpa NOAGEREEW ENHEHTOE
cermenta TB

Ana sanpocos CMKW

u  Wpuna Wnynrona
Pyxosoputens PR-cayxbe

u +7 [495) 935-87-18
Henonsiopanie nankn Mediascope

Chenute 3a HAWWMK HOBOCTAMK B TG’U&[&I‘H

EN




Tenesupenune. Pernon: Poccua 0+. Hepgena: 30/03/2026 - 05/04/2026 Otuert: MNMporpaMMei-nuaeps! no xavpam Xaup: KOmopuctuueckue
nepeaun

Ne Aara Hassanue Hauano  KoHey Pedtunr, %  [dona, %  Oxear, %

1 03.04.2026 Komenn Knab 21:00 21:59 THT 1.9 10.4 37
2 03.04.2026 Ypaneckue nensMeHun 19:29 21:01 CcTC 1.7 10.1 41
3 04.04.2026 HKeHckmin cTengan 23:00 00:03 THT 1.3 10.7 2.7
4  03.04.2026 Stand up 23:01 00:02 THT 1.2 10.0 21
5 0504.2026 LWoy Bonwm 22:45 23:56 THT 1.1 9.2 3.2
6 05042026 Opnaxae 8 Poccun 08:39 09:41 THT 08 10.3 1.9
7 04.04.2026 Komanpaw! 22:49 23:54 MEPBbLIA KAHAN 0.6 4.7 1.8
8 05042026 MNapan omopa 15:00 16:59 POCCHA 1 0.6 40 2.3
9 04.04.2026 Bonbwon loMopUCTHUECKMA KoHUEpPT K 1obuneo Eduma Lndpuna 14:29 16:59 POCCHA 0.6 5.1 2.3

10  03.04.2026 fomoYATUs! 15:05 15:39 (o [ 0.4 5.2 0.8




& MEOWAnOrus

Pewtunr CMU v couuanbhbix Megua Pynera

NpomyxTs Oy sHNe PodmiHr Ardonoaog rona Cobeman O HEHATEE HBA Enor Q Nonpobosats GecnnNaTtHO

MaeHaa / PeRATHHMA

PenTUHIrn

Coumenma

https://www.mlg.ru/ratings/




TOIlM-10 CMU

FA3ETBI >

Meppanst 2026

1. HanscTis
1z 1)

ﬁi 4. HOMMEPCaHTS

a 3. POCCHACHER MABETA

4. BepoMocTH
CE Lol ]

Wy 5 Komcomonbexan npasa

. MOCKOBCHWA KOMCOMONEL
MR

7. NapnareHTCKaE FaseTs

10, He3aBMCHMan raseTa
[FERFE B

HYPHANBI »

Mespans 2026

Forbes

5. DRCepT

4. Npoguns
HiLL0! I

& Cobaka.ny

7. Tenenporpara
2. T Oned

D a9 Cxols
i

10. KBpaBaH MeToprui

LAFAELE

TB-KAHANBI >

DCeppank 2026

LPEHTE

2 Pocona 24

3. Poccwal

5. MNepeniA KaHan

5. Condapea LIVE

7. Tenekaran 360

0 QBE0B >

8. MaToiA wanan

ﬂ 9. Tenewanan Iseans

0. OTP

oTP

MHTEPHET-PECY¥PCbI >

Deapans 2026

1. Russianrt.com

5, Gazetary

4. Lemvtaru

900 ®

= g 7. Aifru

2 Kparu

2

9. 360.ru

aso

10. Bazavio




PelTHHT dBTOPOB U nyﬁnuuau,uﬁ B COLUANIbHLIX ME[lHA

b E’:%Tﬁh;... PelueHUA Kedchl CToMMOCTB OByweHwe KomnaHwa Bnor () Boitmn
o | s

MepuvaTpeHabl MeguanepcoHbl CTaTUCTHKA COLUManbHbIX CETEH PeWTHHr aBToOpOB K rpynn

PeATHHr aBTOpPOB NO TEMaTUKaM PeidTUHru By30B Poccuu PeiiTUHr MeauapecypcoB

https://brandanalytics.ru/




Q

brand
analytics

PeweHnna Kercel

CronmocTs

Q6yueHue Tpexgb

Komnawwua

Bnor

PeUTUHr aBTOpPOB NO TeMaTUKaM v

Wma aBTopa

Hi, Al * HOBOCTW TEXHONOM MM
https:/ftelegram.me/hiaimedia
Helponsux
https:/ftelegram.me/neuraldvig
ELEMA MEURO
https:/ftelegram.me/promtmasteer
SYNTX FAMILY
https:/ftelegram.me/suntxfamily
Ooxtop GPT
https:/ftelegram.me/doktorgpt

XOR
https://telegram.mefxor_journa
Al News | Helipocemh
https:/ftelegram.me/gpt_news

Tramsmmmmass |1 lafemm s | B

€ Tenerpam ) OOHOKNACCHMKM

TeMamaka

MCKYCCTBEHHBIA MHTENNEKT

MKy CCTBeHHLIA MHTeNNeKT

HCK?CCTEEHHI:II:‘ HHTENNEKT

MCKYCCTBEHHBIA MHTENNEeKT

MCHYCCTBEHHBIA MHTENNEKT

WCHYCCTBEHHEIA MHTENNexT

MCKYCCTBEHHDIA MHTENNEKT

49%

32%

36%

35%

45%

MICHYCCTBEHHBI MHTENNEKT v

AyAMTOpWA

2296 278

324 491

37 808

310 066

377 068

173 270

319607

MNpacMoTph
Ha NoCT

122 845

39 589

13180

49 477

24 114

22490

20 669

3anpoc gemo

| kBapTan 2026 ~

MHpexe L
npocMoTROB

7943 948
5344 508
3759098
3529 194
2990129
2 908 759

2611137




&) similarweb
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PeidTiHr TpeHab!
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1 & google.com

2 B youtube.com
3 {3 facebook.com
4 @ instagram.com
5 @ chatgpt.com
B B xcom

7 & reddit.com

8 a, bing.com

EiotansoTepsl, SASKTROMHIS M TEXHOAGT M 3
NoucKoBse CHITEME

VEK)'E(TED ¥ pazpnevenin » [oTONDEAR NEPELAND W
WRTEPHET - TEACBMAEHIE

Komneomepo, SASKTROHMES W TEXHOASIWR 3
CousanbHEE CaTH

EomnisoTeps, IASKTPOMHIS W TEXHOAOTHI 3
CoupansHblie (8T

Yarfiome ¥ MHCTRYMENTH HOKYCCTBENHOTD HHTEAREKTS

Komnsrotepe, 3ASKTPOHMS W TEXHOAGTAM 3
Coumanprme camm

EotaneoTepnl, SASKTROHMIE W TEXHOADT A 3
Coumansmiie CaTH

EomneioTepel, IEKTROHIED W TEXHOAGTHK *
MoncEopme CHITEMM

Get a demo @ BoiTH

| mapr 2026 ~ | B Bechtpaguk ~ | of

MpoayxuMa PeweHus Pecypce LeHe
@ Becw mup - MepedTu
WameHeHwne
Kareropua NO3MLIMK B
peRTHHE

neares obnosnessie D anpens 1 2026 ﬂ Jxcnopt B Excel
Cpea.
NpoACXMT Crpanuusif Npoienr
EeNbHOCTE noceweHWe
OTKA30BE
NOCEWEHWA
o004 8n 28.2%
0018:41 n73 23.25%
Q0:10:02 12.25 3045%
000814 12.74 33.51%
00:05:51 356 3313%
Q01259 15.09 3152%
00:05:29 462 44.16%
00:0755 6.32 32.06%




Top 50 English-language news websites in the world, March 2026

Global visits

March YoY % MoM %

Newsbrand Country 2026 visits change change

1 bbc.com + bbe.co.uk i 997.2M 5 12

2 nytimes.com - 676.3M -1 10

3 cnn.com = 528.4M 3 26

4 msn.com - 464.5M -16 7

5 theguardian.com b o] 348.9M 4 14

PMGamtte 6 indiatimes.com = 340.2M -2 20
news.google.com = 301.7M -12 14

U T U R E 0 F M E D IA 8 foxnews.com m 269.0M -12 14
9 finance.yahoo.com = 220.8M -1 8

10 dailymail.co.uk & 217.3M -17 12

1 aljazeera.com | 210.8M 397 233

12 ndtv.com o 199.5M 32 16

13 people.com = 184.4M -6 1

14 substack.com = 169.1M 45 10

15 news.yahoo.com B 157.4M -11 11

16 hindustantimes.com - 138.7M -46 34




JapyGexHble peUTHHTU: OLLeHKa KayecTBa Meguacdepbl

RF

BceMupHbIi HHpEKC
cBoGofbl npecchl

https://rsf.org/en/index

«CPaBHEHWE CTENEHN

CB060AbI, KOTOPOX NONb3YKTCH
xypHanucTbl 1 CMU B 180 cTpaHax u
TEPPUTOPUAX»

)\F((( IREX

Vibrant Information
Barometer

https://www.irex.org/

OLieHKa )XM3HecnocobHocTy,
pa3HoolpasHad U yCToHUMBOCTH
MEMacpefbl B KOHKPETHOM
CTpaHe
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Information Multiple Consumption & Transformative
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Kauecrso Kananui Notpebnenue MonuTnyeckue
WHdopMaLHK pacnpocTpaHeHus HHdhopMaLUH athcpexTbl




AHanu3 ayguTopun
MHTEpHET-pecypcoB
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Llenesaq aygutopus

coLuanbHag rpynna c oouwumu
NPU3HaKaMu UK NOTPEBHOCTSMM, Ha
KOTOPYHO PACcCUMTaH MEAUMHBIA NPOAYKT
UM ycnyra




llepBuynasn (ocHoBHas) BropuuHag (kocBeHHas)

rPynna, Ha Ybe NoBeJEHME Mbl rpynna, Kotopasi 0Ka3blBaeT BKAHUE Ha
CTPEMUMCS NOBAKUATH NPUHSTAE PELIEHH OCHOBHOM ay[uTOpHen




Knaccuyeckas cerMeHTaums I.I,EI'IEBDFI dYAUTOPUH

® ©

[lcuxorpacus [loBepeHue

[eorpadus lemorpadus
= (rpaHa, peruoH * [lon
= [opog M fepesHs = Bospacr
» Knumatnueckas 30Ha = Jloxon
= (bpasosaHue
» [lpotheccus
= (eMenHblM cTaTyc
»  Penurug

LleHHoCTH * [IpuBbIYKK
UnTepecsi = Mopenu noeefeHus
MatuBbl

Ctpaxu

0Bpas3 Xu3Hu




MHCTpYMEHTbI aHanu3a aymuTopuu

& @
BHyTpeHHue BHewHue
BCTPOEHHDIE B I'IJ'IaTEDUthI Unu CTOPOHHWE CEPBUCDI, NO3BONAKT
CalTbl CUCTEMBI dHalWUTUKK, K OUEHUTb PECYPChIKOCBEHHO UMK Ha
KOTOPbIM ECTb A0CTYN OCHOBeE OTKPbITbIX AdHHbIX

oy
Google Analytics fAupexc Metpuka @ SpyMetrics C ’ Popsters
ol gle Anaiyt ‘ Aekc Merp Py (¢
[l PR-CY m Sacialblade

TGStat & Telemetr
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n Ceopka oTyeToB
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¢ BsauwmopeicTeue

CTpaHuubl B peansHoM BpeMeHH!

JKM3IHEeHHBIA LKWKN -~

McTouHmkn Tpaguka

+  MoHeTuzaums

YaepxaHuwe

Monezoeatens A

~  ATpuBYyTeI NONL30BaTENA

@ [J bBubnuoteka

O630p B peXuMe peansHoro Bp...

O+ o.

AKTWBHbIE Nonb3oeaTenu~ / CTpaHa

Kaprorpadwyeckwe ganHeie 82026  Yonoswa

https://analytics.google.com

nocnefHue 28 gHeid 25 map. - 21anp. 2026r. - D

i < ~ 7

® -~

Switzerland

CTPAHA AKTHBHBIE NO..
Belarus 60
_ Russia 21
United States 21
Singapore 15
China 2
;.zerbaijan 1
- 1

MocMmoTpeTe CTPaHsl =2




o News.by

Benapyce 2. Benapyce 3.
Anpexc.MKC ana news.by ©

BU3WUTbIl & BOBINEYEHUE

0 Ha MK & MoBuneHelx, 3a nocneguue 6 mecAues

2 000THC,
1 5007THc.
Contwips, 2025 | L Laeeetaa
1 000THC, S—
s news.by: 672 900 ‘__..-*"
500THC.
]
ABr'25 Cen '25 OrT "25 Hoa "25 Hek 25 Axe 26

https:/[spymetrics.ru

+CpasHunTe

Onnain-sewanve TB kananos Benapyen. Mepesii nHdopmaumorHeli. Benapycs 1.

BoeneyeHue
Ausapb, 2026

Beero euautos
@ BpemA Ha caiTe
[£) CTpaHuy 33 BU3WT

= okazaTent oTKas3oB

Opyrue MeTpUKkM

1.44M
00:00:59
1.54

80.65%




- MALORITA.BY
HaHHble cobpaHbl 4 MMHYTEI Ha3an 68_42|—*gg

® 26 ycnewHslx Tectoe @ 7 owmbok

MALORITA.BY

]
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NocewaemocTb
PR-CY

MCcTOYHUK AaHHLIX: PR-CY Metrika Livelnternet

Mocetntenu (mapt 2026) MpocmoTpsl Orkasel @ Bpems Ha caitte (MuH.) B ny6uHa npocmotpa &
L Bl 13.8K 26k 213K 9% 0.15 9
= 445 B feHb = 690 B geHb

https://a.pr-cy.ru/
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%85 [IMHaMUKa NOCELLAEMOCTH o simieriies
Mpatduk nocewaeMocTy MCTOUHUKM TpadumKa
1.6 mnH ® Oupext
@ PedepancHsie CobINKA
1.4 mnu ® Nowcx
: @ CoumanbHbie ceTtH
Dpyroe
1.2 MaH
1 mnH
800 Twc,
Aua den MapT

https://belru/




CBTB bytoday B view on YouTube
\FCF @) Subscribers Views Videos Created On

1.6M 2,683,785,204 20,882 February 12,
2014

Channel Statistics Video Statistics Future Projections Similar Channels Live Subscriber Count Achievements Compare

Average Daily Subscribers for CETB (Monthly)

=

(X

-
+

18 4

=
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Ju Oct 2024 Apr Jul Oct 2025 Apr Ju Oct 2026

https://socialblade.com




(:) Popsters m <O0> a

JlenTa ab,

v 3arpy:eHHsle CTPaHHLbI

BeeguTe ccelnKy/HazeaHme

23.03.2026 - 22.04.2026 B3

o MO HAIBAHMWIO No NOCTAM + B Konnexymo
CopTHpOBATE
' Me HpaBHTER = n ThEA KamMmeuTapres NEWS.BY
E =solc—/C—Dj [ o »
MpocmoTpos ER ERView VR JHara
w MOCNEOHWE 3AMPY3KIA (1 / 1) ) CYATHCTIANA OBILIEE TABNMLA
ChineTp 3anuced
MEWS.BY # -] e} T Al
B L = nAlKK (70 D ® Mo axam
- GD 03.04.2026 / 20:38
1.8097% 5.4B62% 32.9872%
97 316 0 » 7528

¥ ¥ # YouTube noxoe caenan nocNegHUe LWark K
NPHIHAHWKD IKCTPEMUCTCKOM NAOLWANKONH Y NOAHOK
BnokMpoBHe B benapycu 21.04.2026

MoytH Bce MoKaszaTe NOAHOCTEIO =4 NEWSBY g24

-d GD 03.04.2026 / 21:12 [\//\/\J\/M. \'\_/\[\'J\/\,

n 224.2058% &5 327 0 Nakiwm Penoctei HommMendT

https://popsters.ru




https://by.tgstat.com
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-1 cerogHA
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+7 38 Mecal

42%

NoANMACHIAKIA NoONMMCKMOTIMCKM & WHOEKC UMTHPOBAHIKMA
2 3A 24 YACA 253
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=2  OTMMCKH
565 penocToe

@ BOBNEYEHHOCTb @ NON NOANHCHHKOE
269;0 3.1?% NOANMCYMKOR (ER)
28.4% 71.6%

NOANMCHHKOS YATaMT YATAKT MOCThH 5
- H BN
nocTel kaMana @ B Nnepesie 24 Yaca NERELETNE
nocne |\-.'r'5-. MEa LA 2 BOMMEHTERHA

25 peakuyMn 28.4% 71.6%

@ BOBNEMEHHOCTL NOONMCYMKOR (ERR)

PocT konuuecTea NnoaANUCYNKOB ER% — BoBneYyeHHOCTb NO B3aWUMO4EUCTBUAM

[ HEOQEns | MECALL . BCE BDEMA ] L M | _Henena m ron | BCE BPEMA A

_—

e, nadd TGStat.ru
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06aBUTb KaHan WHTb v
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”[]M3H8I(PI BO3MOXXHOT0 XYNbHHYECTBA C aYAUTOPHBIMU NOKa3aTENAMU Ha caute

Gonblwow npoLLeHT oTka3os (bounce rate) npu Gonblom
KONWUYECTBE NOCElEHNM CalTa

CKauKu 06beMOB TpatuKa, OH MOET NPEUMYLLECTBEHHO U3 OfHOTO
MCTOUHMKA (pedeppanbHbIi, NpAMoM) U 13 He cBa3aHHbIX ¢ LLA crpaH

HeBonbuwas rny6uHa npocMoTpa, NoNb30BaTeNb 0CTAETCA Ha
cauTe KpanHe HeNpoIOMKUTENbHOE BPEMS

©l010




"[JMBHE]KM BO3MOXXHOT0 XXYy/IbHHYECTBa C ayAUTOPHbIMK NOKa3aTeNndaMu B COLICETAX

HenponopLMUoHanbHo Gonblias PasHMLLA MEX LY YMCTOM
NPOCMOTPOB | NANKOB M YUCTIOM NOMNUCUMKOB

CKAYKM B AUHAMUKE NOANMCUMKOB 6e3 0UEBUMHbIX AKTUBHOCTEN
(po3bIrpbiiuK, BUPYCHbIE NYBNMKALLMK): «TIMKW» W «IPONACTH»

[],I],HOUﬁpE]SHbIE, WabnoHHbIe KOMMEHTApPUK, 4acCto CO cnabbiM 3HAHWEM
KOHTEKCTa, HEECTEeCTBEHHOE pElSHOUﬁpE]SME pEElKLLMﬁ-HMU,D,SM

CPeMV NOANMUCYMKOB MHOTO 3aKPbITbIX AKKAYHTOB 683 aBaTapoB C
HOMEpaMM B HUKHEeWMe, NPeCTaBUTENeM AaneKmx CTPaH 1 KynbTyp

) © )@




Hepens

MecsL,

rofg

PocTt KonnyecTtea noanmnMcYnMkos

BCE BPEMA ]

TGStat.ru




0 @nadiyagolub8967 2 ropa nasap
B CTpaHe TaxKoe NoNnoXeHWe, a TYT Takne KOHUepTBIl, nHoan 6Y,QbTE' 6HHTEﬂbH bl.

Yy 33Tthic. G OTBeTUTbL

{ }E' (@pavel-1098 2 ropa Hasag (M3MeHeHO)
BpemMs He 415 KOHLEPTOB, a ANA MOAWTBbI.

Ay 232 G OTBETUTL

@BnagumupMuxaitnoe-67w, 1 roa Hasag

ToNbKO BHYTPEHHWE Bparu B reHwTabe Mornm AonycTuTb Takoe.

dh 481ic. G OTBEeTUTB

(@WpuHaManb4yeHko-r7b 1 roa Hasap

BoT pesynbTaT 3aceBlUMX NpeaaTenei M BOPoB B lNeHwWwTabe.

d 25T, GP OTBETUTL
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AHAJIU3 AVAUTOPUN.
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